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Betsy Saul 
Co-Founder

MESSAGE FROM BETSY
Black Jack’s family abandoned him in their backyard 
when their house went into foreclosure. He was picked 
up by animal control, but his life continued to spiral 
out of control when he contracted kennel cough. For a 
shelter with limited resources, there is often little space 
for a sick dog, so Jack’s days were numbered until Save a 
Spot Dalmatian Rescue in California took him in, nursed 
him back to health, and posted him on Petfinder. 

Firefighters Nathan and Teresa Pry saw Jack’s listing 
on Petfinder and thought the Dalmatian looked like a 
good spokesdog to help with fire education and safety.  
Now, in addition to being part of the Pry family, he assists with Nathan’s fire marshall duties 
by demonstrating proper safety techniques such as Stop, Drop and Roll and Get Low and 
Go.  He even received a Kindness Hero award at a city council meeting.  

Black Jack’s story especially resonates with me this year, Petfinder’s 15th birthday. One of the 
biggest shocks I had when we started Petfinder was learning that so many pets in shelters 
were once-loved pets that had clearly been well taken care of.   

As I reflect on on fifteen years of Petfinder and the more than 17 million adoptions we’ve 
facilitated, Black Jack’s story wraps around my heart like a warm blanket. He went from 
being left behind, like garbage, to being a town hero.  I can’t imagine a better fate for a dog 
than getting a loving home and a job.  Black Jack, like millions of other pets on Petfinder, 
finally has been dealt a winning hand. 

Thank you to all the caring shelter workers and volunteers, to our 
socially-conscious sponsors and to our wonderful visitors for a terrific 
15 years -- and here’s to several million more stories like Black Jack’s 
this year. 

Thank you to all of our friends, 

Betsy Saul, Co-Founder 
Petfinder.com

PS: Please “adopt” a virtual homeless pet from Petfinder every Tuesday and “like” 
or “tweet” her to your friends.
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In 2010, we helped over 13,500 shelter and rescue 
organizations that make up the Petfinder family adopt 
out more than 2.1 million dogs, cats, rabbits, hamsters, 
guinea pigs, mice, birds, turtles, horses, pigs and more.

DELIVERING THE ADOPTERS
At Petfinder, every one of our programs, partnerships 
and promotions is designed with one objective in mind: 
to help each and every animal brought to our member 
groups find his or her ideal fur-ever home.

Petfinder Drives Traffic

In 1996, Petfinder.com’s first full year online, we were 
getting a few thousand visitors a month. Today, that 
number is more than 5 million. Every month each of 
these visitors spends an average of 20 minutes on the 
Web site and views an average of 39 pages.

But, of course, it’s not just about the numbers. Our goal 
is to attract the RIGHT people – potential adopters 
looking for their next addition to their families and pet 
parents who want relevant and reliable information to 
help them give their pets the best possible lives. 

That’s why, in addition to being the #1 most viewed 
site on the Web in the Pets and Animals category, we’re 
thrilled to be climbing in the broader Lifestyle category, 
where we’re now #26 for pageviews (#58 for visits). 
And of ALL the sites on the Web, we come in #215 for 
pageviews (#558 for visits)! This is a positive sign that 
more adopters are coming back to Petfinder for training 
and other resources. Petfinder is the place to go for all 
things pet!

In 2010, Petfinder was directly 
responsible for facilitating the adoption 
of more than 2.1 million pets. For about 
a quarter of our shelter/rescue group 
members, Petfinder is responsible for  
80-100% of ALL their adoptions.

39
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EDUCATIONAL OPPORTUNITIES
Petfinder is committed to helping our members be successful in their placement efforts. In 2010 
we continued to offer several training and development opportunities to share best practices in 
animal care, marketing, fundraising and client relations.

Conferences

Our Outreach team meets with over 7,500 Petfinder member staff and volunteers at 30 state, 
regional and national animal welfare conferences per year.  We also provide almost $60,000 in 
direct financial sponsorship support for these events. Last year, our staff shared its expertise 
by presenting workshops on a wide range of topics, from “Marketing  Your Pets to Increase 
Adoptions” to “Cutting Edge Community Outreach via Social Media.”

Adoption Options

Petfinder’s Adoption Options is the largest national 
hands-on animal welfare training program in the country. 
We invite nationally renowned speakers to discuss 
some of the newest and most innovative ideas in 
animal adoptions, focusing on placement, promotion 
and behavior. 

Who Are Our Members?
Petfinder members include many kinds of 
adoption groups, including shelters, rescue 
organizations, veterinary clinics, humane 
societies and SPCAs. In 2010, Petfinder  
added almost 1,500 new members (about 
32 a week), bringing us to a total of more 
than 13,500 across the United States, 
Canada and Mexico.

And a busy bunch they are! Our members 
adopt out over 4 million pets per year.  At any 
given time there are more than 300,000 
adoptable pets available on Petfinder, and 
members add over 1,600 new pets each day.

Last year, Petfinder developed and 
delivered 20 Adoption Options events, 
directly reaching more than 1,500 
attendees. 
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Webinars

In partnership with Best Friends Animal Society, Petfinder 
continued to deliver a number of webinars for members to 
discuss common issues, such as fundraising, foster homes, animal 
hoarding and increasing cat adoptions. Each webinar featured  
representatives from our member groups who could share their 
own perspectives and experiences.

CONTESTS AND GIVEAWAYS
Contests and other special promotions are a great way to create 
awareness for Petfinder, drive traffic to the site, provide direct 
financial assistance to our members and generate enthusiasm 
among the public for our mission.

The ARS Shelter+ 
Challenge

The 2010 Animal Rescue 
Site Shelter+ Challenge 
provided $300,000 to 200 
Petfinder.com members 
during three distinct  
voting periods.

Petfinder Member Adoption Event Kits

Designed to assist shelters and rescue groups in increasing 
adoptions and promoting 
their pets’ online presence, 
we provided 300 adoption 
event kits.  Kits included 
a Guide to Planning a 
Successful Event, adoption 
t-shirts, bumper stickers, 
temporary tattoos and 
bandanas.

KURANDA BED 

DISCOUNTS

These cots, especially 

designed for kennel use, 

are offered to Petfinder 

members at more than  

35% off the retail price.

Cat beds and towers were 

added to the product line, 

and shelter supporters are 

able to easily donate beds 

from a shelter’s wish list.



MEDIA PLACEMENTS
Petfinder has developed a strong reputation 
as a thought leader for a wide range of 
pet-related issues, such as animal welfare, 
population management and disaster 
planning. Perhaps that’s why so many 
media outlets – newspapers, magazines, TV, 
radio and online – turn to us when they 
need expert sources for their pet-related 
coverage.Thanks to our outreach efforts, in 
2010 Petfinder received more than 
373 million media impressions. 

April, 2010

Summer

May 2010

When six-year-old Labrador Retriever, Katie, went in for a routine spay, she didn’t 
recover as expected. Transferred to Michigan State University Veterinary Teaching 
Hospital, it was discovered Katie had a very rare complication of her spleen, requir-

ing its removal. During the 10-day period to save Katie’s life, she received 26 units of plasma 
and nine units of blood from 30 donor dogs. “Her bill totaled more than $18,410 of which 
PurinaCare Insurance paid $14,468,” Anne Hatfield said on behalf of Purina. 

Like its human counterpart, we never know when the need for health insurance will arise. 
Dogs suffer accidents, injuries, mishaps and unexpected diagnoses as we all do. Fido lovers 
know all too well the sacrifices made in the name of dog. They rely on us, but will the funds be 
there when the time comes? 

For many, pet health insurance is becoming a viable option. Knowing the insurance is there 
for routine usage as well as emergency situations or disease diagnosis and treatment means 
peace of mind to most of all. With so many different insurances available, just where does one 
start? Is it worth it? How much will it cost? FIDO Friendly magazine dishes out the questions 
every dog owner should ask prospective pet insurance companies. 

ASK: What questions should Fido’s 
guardian ask a pet health insurance 
company prior to starting a policy? 
Find out what’s covered and what isn’t. In 
addition, ask how much of an illness will be 
covered and are there any financial or pre-ex-
isting considerations? How quickly are claims 
paid and is my breed covered? What are my 
deductibles and how quickly can I expect the 
claims to be paid? 

Betsy Banks Saul, the co-founder of Pet-
finder.com, explained, “Personally, I don’t 
care how fast claims are paid, but I do care 
that my company is easy to work with and 
that I won’t have to fight with them every 
time I file a claim. We have a soft spot for 
senior pets and their adopters at Petfinder. It 
was important for us to partner with PetFirst.”

ASK: Is routine wellness care covered;  
will rates increase; are medicines 
and prescriptions covered; and what 
about holistic veterinary care? 
“I look for excellent customer service, quick 
turn-around, and that a company covers basic 
wellness/routine care. I like this because it helps 
foster pets as part of the family,” Saul stated. 

Some plans offering levels of coverage. 
With a gold, silver, and bronze plan level, 
Petplan insurance offers different levels of 
coverage needs. Reimbursement is based on 
what a vet actually charges and not what an 
insurance company mandates is customary or 
usual. As an exclusive provider to the Hu-
mane Society of the U.S. since 1999, Petplan 
insurance celebrates animals and the efforts 
to keep them healthy for life. Because Pet-
plan introduced plans that offered coverage 
for congenital and hereditary disease, flat-rate 
reimbursement and the guarantee that pets 
will be Covered For LifeTM, both pet own-
ers and veterinary professionals are starting 
to get enthused about pet health insurance. 
And for good reason; when you consider that 
Americans spend more than $1.3 billion dol-
lars every year on cruciate ligament repairs 
alone, financial planning for veterinary fees 
is essential.

ASK: Is there a discount for multiple 
pet households; why might I be denied 
coverage; is my pet covered if he/she 
travels with me; any exclusions; and  
what are the annual limits for vet fees?

Anne Hatfield on behalf of Purina Health 
Insurance reported, “One of our clients is a 
two-pound teacup Chihuahua. She got into 
some nicotine chewing gum, ingesting a 
deadly dose of Xylitol. Chewing gum is ex-
tremely dangerous for dogs.” As the dog’s 
owner rushed her to the vet, he gave the dog 
hydrogen peroxide to induce vomiting. This 
act saved the dog’s life. The health insurance 
helped save the owner’s expenses.

ASK: Are there any illness or accident 
caps; can I ever be dropped from the 
plan; do my out-of-pocket expenses 
increase every year; and does the 
policy increase as my dog ages? 
“I have a friend who is not the best money 
saver, yet she’ll do anything for her pets. She 
has pet insurance because she knows when 
an accident happens she won’t have saved 
enough to treat it and she doesn’t want to 
max out her credit cards each time one of 
her three very active dogs gets hurt.  She 
experienced near financial disaster when her 
pooch tore his ACL and she’s had pet insur-
ance ever since,” Saul shared. 

36 O C T O B e R  2 0 1 0

With so many options and plans available, FIDO Friendly 
covers the questions readers need to ask.
By Carol Bryant 

Slowly, 
but Insurely
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www.FIDOFriendly.com

What to Ask, and more…

More Than Just Good for Our Egos

•  We extended our Adopt-A-Less-Adoptable-Pet 
Day to a week so that more less-adoptable pets 
would be given chances to find homes. More than 
200 online, print and broadcast media placements 
promoted the cause. 

•  The second “Foster A Lonely Pet for the 
Holidays” program, inspired by Greg Kincaid’s 
book and movie, “A Dog Named Christmas,” was 
another successful initiative. Over 1,600 shelters 
and rescue groups participated, and thousands 
of Petfinder pets enjoyed foster visits during the 
holidays. More than 70 media placements helped 
spread the word. 

•  In order to help prevent adopted pets from 
ending up back in shelters, Petfinder.com 
initiated FurKeeps, a program to arm potential 

pet parents with information before adopting, 
as well as resources to ensure adoptions last a 
lifetime. FurKeeps includes Chip FurKeeps, Insure 
FurKeeps and Train FurKeeps – and received 
attention in over 20 major online and print 
publications, including Parents and Real Simple.  
FurKeeps allows us to expand our value to pet 
parents before, during and after adoption. 

•  Once again, we released our annual review of 
pet-friendly U.S. airlines. Media coverage soared 
to more than 50 placements announcing our 
top airline choices for flying our companion pets. 
Some favorites were The Washington Post, Detroit 
Free Press, and The Miami Herald, in addition 
to the broadcast segments on CNN American 
Morning, ABC Eyewitness News and NY1. 
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Puppy Bowl

Animal Planet’s beloved 
alternative to that “other” 
football game garnered 
more than 8.6 million 
viewers in 2010.  Adorable 
adoptables from Petfinder 
constituted all of the puppy 
participants as well as  
the kittens leading the  
half-time show.

“Petfinder is every rescue 

group’s best friend. I don’t 

know what we would do 

without a site like yours.” 

Dawn Locke
Adopt A Rescued  
Pet Inc., FL456 

SOCIAL MEDIA’S IMPACT

CROSS PROMOTION

Our Twitter and Facebook communities include people looking to 
adopt, pet parents, as well as those people working or volunteering 
in the shelter and rescue communities. We’re able to spread the 
adoption message to our 96,500 Facebook fans and 9,500 Twitter 
followers – plus, by making adoptable pets easy to share, we help 
them find homes.  In 2010, Petfinder received more than 4 million 
visits from Facebook users and 500,000 from Twitter users.



In 2010 we introduced a new initiative, FurKeeps, 
to keep pets in homes by helping pet parents 
with their toughest problems: behavior issues, 
healthcare costs and lost-pet recovery. 

We offer a wealth of training articles and videos on Petfinder.com, 
and in 2010 we brought back our popular DVDs, “Training Your 

Adopted Dog” and “Your Adopted Cat.” Adoption groups can purchase the DVDs for $0.99 each and 
give them to adopters to prevent and solve common behavior issues. The DVDs are commercial-
free and use proven, reward-based training methods. Adopters can also watch the videos online at 
petfinder.com/videos. 

We have partnered with PetFirst Healthcare to 
offer Petfinder adopters a comprehensive pet 
health insurance policy, with no age or breed 
restrictions, for only $5 for the first month. 
PetFirst pays claims within two weeks and offers pet parents policy 

options to best protect their new furry family members, including riders for specific exclusions  
(such as hereditary defects), wellness visits and family plans for multi-pet households. 

Visit petfirst.com/petfinder to learn more. 

According to a recent study, a lost dog who is microchipped is more than twice as likely to be 
returned home as a dog without a chip – and the return rate is 20 times better for microchipped cats! 
So we partnered with HomeAgain to offer adoption groups a way to get free chips for their adoptable 
pets: Organizations earn a free chip for each adopter who enrolls his or her new pet in HomeAgain’s 
membership program. That program – which provides lifetime, unlimited updates to the pet parent’s 
contact info, plus access to a nationwide network of Pet Rescuers and many other benefits – further 
increases a lost pet’s chances of coming home. 

Visit petfinder.com/info/homeagain to learn more.

A Lost Pet’s Best Chance
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Maddie’s Fund

Maddie’s Fund is a charitable foundation that was created to 
honor the memory of Maddie, the founders’ beloved Miniature 
Schnauzer. Petfinder and Maddie’s Fund continue to develop 
innovative marketing strategies for hard-to-place pets. 

In 2010, more than $50,000 was awarded to 71 Petfinder 
members in 42 states for providing excellent customer service 
when approached by our “Secret Adopters” inquiring about 
one of their adoptable pets.

The ARS Shelter+ Challenge

Petfinder.com members are granted 
hundreds of thousands of dollars through the 
The Animal Rescue Site $300,000 Shelter+ 
Challenges.  In addition, ARS donates 100% 
of their site sponsor advertising fees from 

their click-to-give program to their charitable partners, of  
which the Petfinder.com Foundation is proud to be one.   
These funds are used to provide care and feeding for  
shelter pets.

Think Adoption First 

All PETCO stores provide Petfinder powered kiosks to 
allow customers to search for an adoptable pet from the 
store.  PETCO also offers shelters and rescue groups Think 
Adoption First coupon books to provide new pet parents 
with savings on purchases.

“We want you to know 

90% of our adoptions are 

because of your service. We 

are able to save more lives 

because we signed on with 

Petfinder.  Thanks for the 

constant updates and for 

being there for the pets!” 

Jo Ford
Mackinac County  
Animal Shelter, MI506 

PARTNER PROGRAMS

Iams Adoptable  
Pet Video

Iams sponsors our adoptable 
pet videos, making it possible 
for members to enhance 
their pet listings with videos, 
increasing their animals’ appeal. 

Proud Partner 
of Petfinder.com



TOOLS FOR SUCCESS
In 2010, we launched many new, exciting products to help showcase adoptable pets. 

Petfinder iPhone app 

Our Webby award-winning iPhone app was 
downloaded by more than half a million people in 
2010 (and starred in an Apple ad!). It has already 
helped countless pets find forever homes. 

The new Pet Profile page 

Our redesigned pet profile 
pages put pet photos and videos 
(including YouTube videos!), 
Facebook and e-mail buttons, 
and shelter contact info at 
visitors’ fingertips, making it 
easier for adopters to view,  
share and meet homeless pets. 

Photo galleries 

Adoption groups now have a new way to show 
off their adoptable pets: Our hugely popular 
photo galleries have featured member-nominated 
pets for a variety of occasions. 

Redesigned newsletter 

The more readable, modern-looking Petfinder 
monthly newsletter is designed to send readers to 
Petfinder.com, where they just might stumble upon 
the pets of their dreams! 
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SPECIAL CAMPAIGNS 
We’re always looking for new ways to promote adoptable pets, 
help adoption groups and get valuable information to pet parents. 
Here are a few of our favorite initiatives from 2010. 

FurKeeps

Designed to keep pets in homes and out of shelters, FurKeeps 
offers help where pet parents need it most: With training, pet 
healthcare and lost-pet recovery. We forged partnerships to secure 
special discounts for adopters and enlisted experts to 
answer pet parents’ questions during live Q&As. 

The Whiskers 

For Adopt-A-Shelter-Cat Month, members nominated 
adoptable cats in CATegories including Cattiest and Best 
Comedic Performance. Visitors voted on their favorites, 
and groups with winning cats received Hide, Perch & Go 
boxes and Kuranda cat towers! 

World’s Best Pet  
Parent contest 

Adopters competed to be named 
the World’s Best Pet Parent and win 
cash for their favorite adoption group 
– with shelters and rescue groups 
winning more than $50,000 in total. 

 Adopt-A-Less-Adoptable-Pet Week 

In September, we held our second annual 
celebration of less-adoptable pets with a gallery of 
extra-special pets, downloadable search widgets and 
more. Adoption groups held events to celebrate  
and reported that some of their hardest-to-place 
pets found homes. 

Foster a Lonely Pet  
for the Holidays 

For the second December in a 
row, we worked with members 
to encourage the public to foster 
homeless pets. We provided a 
searchable database of groups 
looking for fosters, educational 
material about fostering,  
and more. 

June is Adopt-A-Shelter-Cat 
Month, and adoptable cats 
are ready for their close-ups!

Vote for your favorites, then 
learn more about adopting 
these fabulous felines.

Home > Fun > Contests > The Whiskers

VIEW ALL ENTRIES!

CATegory 1: 
Best Newcomer
The most adorable, itty-bitty 
adoptable kitties around
View the nominees and vote

CATegory 2: 
Best On-Screen Duo 
Cats who would prefer to be 
adopted with a costar 
View the nominees and vote  

CATegory 3: 
Cattiest 
Cats with diva tendencies who 
demand star treatment
View the nominees and vote 

CATegory 4: 
Best Comedic Perfor-
mance 
Comical kitties in some of the 
funnies photos we've seen
View the nominees and vote 

CATegory 5: 
Best Picture 
Cats who have mastered 
the art of the pose
View the nominees and vote  

Sponsor Ad

Adoption groups with winning 
cats will each receive twenty

Hide, Perch & Go boxes 
courtesy of the 

Petfinder.com Foundation. 



Petfinder.com Foundation
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The Petfinder.com Foundation, founded in 2003 and managed by 
Executive Director Liz Neuschatz, helps homeless pets by saving lives 
through adoptions, helping shelters prepare for and recover from 
disaster and working to make shelters across the country more 
sustainable. We support thousands of animal welfare organizations 
that are members of Petfinder.com. The Foundation provides direct 
funding as well as training and education and grants of equipment 
and supplies so that hundreds of thousands of homeless pets have 
happier lives and so that the thousands of shelter and rescue folks 
who work with them can better perform their jobs.

General Information

•  In 2009 and 2010 the Petfinder.com Foundation awarded 
over $6 million in grants to over 3,500 Petfinder.com member 
organizations.

•  Over 95% of every dollar goes directly back to support our programs.

• We are a 501(c)(3) organization located in Tucson, Arizona.

• We have a staff of just five people.

• Our mission is to end the euthanasia of adoptable pets.

Bordetella Vaccination Grants

The Petfinder.com Foundation and The Animal Rescue Site have 
awarded seven Petfinder.com members $68,000 to purchase 
enough vaccine to inoculate all their incoming dogs and 
puppies, approximately 27,200, against kennel cough (infectious 
tracheobronchitis) for approximately one year. Kennel cough is 
similar to the common cold; it is a contagious virus that shelter 
managers would like to eradicate. The grants are part of the 
Petfinder.com Foundation’s Care and Feeding program. Funding 
is made possible through the Foundation’s partnership with The 
Animal Rescue Site’s Click to Give program and individual donations.

FVRCP Vaccination Grants

Seventy-nine Petfinder.com members have received grants from the 
Petfinder.com Foundation, totaling $146,100, to purchase FVRCP 
vaccine to innoculate all their cats and kittens for approximately 
one year. FVRCP protects against three contagious feline diseases: 
rhinotracheitis, calicivirus, and panleukopenia. Funding is made 
possible through the Foundation’s partnership with The Animal 
Rescue Site’s Click to Give program and individual donations.

The Petfinder.com Foundation is a nonprofit 501(c)
(3) public charity whose mission is to ensure that no 
pet is euthanized for lack of a home.

“Every day in our shelter 

we have to euthanize dogs 

due to respiratory illnesses.  

Many of our adopted dogs 

are returned because they 

are sick; they then have to 

be euthanized.  The Canine 

Influenza grant from the 

Petfinder.com Foundation 

and Intervet/Schering-

Plough will save so many 

dogs in our shelter by 

vaccinating for influenza.”

Lisa Nisbet, 
Mercer County Animal Shelter,
WV147



Cat Hide, Perch and Go Boxes

These cleverly designed boxes give shelter cats a place to both hide and/
or perch, depending upon their preferences. The box (a specially coated/
durable cardboard) also converts to a cat carrier – with each cat’s own 
familiar smells – that adopters can use to take him or her home. Studies 
have shown these boxes reduce stress (and therefore, illness) in both the 
shelter and the cat’s new home. The Petfinder.com Foundation, together 
with The Animal Rescue Site and the PETCO Foundation, delivered over 
55,000 boxes to Petfinder.com members, totaling $236,680. 

Customer Service Grants

In July 2010, Maddie’s Fund and the Petfinder.com Foundation conducted 
a ten-week customer service awards program with four objectives in mind: raise awareness about 
the importance of good customer service in rescues and shelters, reward organizations that were 
doing it well with cash and local publicity, offer tips and support for shelters that did not provide 
good customer service, and use the results to help others implement “best practices.” While 
Maddie’s Fund supplied the money, Petfinder.com Foundation staff conducted shelter and rescue 
surveys. Prizes of $500 were given to 30 rescues (three per week) for responding to an email inquiry 
about a specific pet within 24 hours and to 30 shelters that answered the telephone and gave 
helpful information about a pet. Prizes of $2,000 were awarded to ten shelters that provided in-
person secret adopters with positive experiences. Additionally, four shelters were awarded “second 
chance” prizes of $500 each. In all, $52,000 was awarded for exceptional service.

Spay/Neuter

Spaying or neutering cats addresses the overpopulation of cats and kittens and gives those already in 
shelters a greater chance of being adopted. One Petfinder.com member was awarded a spay/neuter 
grant of $24,000 in 2010. The Petfinder.com Foundation partnered with The Animal Rescue Site’s 
Gifts That Give More™ program to raise money for this cause.

The Animal Rescue Site $100,000 Shelter+ Challenge

Petfinder.com Foundation awarded $300,000 of grants to Petfinder.com members in 2010, thanks 
to The Animal Rescue Site’s $100,000 Shelter + Challenge that gives people the chance to vote and 
shelters the opportunity to win cash. We helped with three Shelter+ Challenges in 2010.

Disaster Relief Grants

Hurricanes, tornadoes, fires, floods, earthquakes and other events can devastate animal rescue and 
shelter organizations. The Petfinder.com Foundation oversees a Disaster Fund to help pets, pet 
owners and animal welfare organizations when natural or man-made disaster hits a community. In 
2010 the Petfinder.com Foundation awarded $122,850 to 39 Petfinder.com members to help them 
recover from disasters. 
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Sponsor a Pet Program

Many of the visitors to Petfinder.com want 
to help the pets they see there but are not 
able to adopt one of them. That’s why we 
developed the Sponsor a Pet program, which gives our supporters the 
power to fundraise on their own Pet Profile pages. Over 1400 Petfinder.
com member shelters and rescue groups participated in the Sponsor a 
Pet program in 2010, receiving more than 3800 donations and raising 
over $133,000 with an average donation amount of over $40.

Canine Influenza

Canine Influenza can be a potentially deadly disease that can rapidly 
spread through a shelter. In 2010, the Petfinder.com Foundation 
partnered with Intervet/Schering-Plough to award grants to over 160 
shelters, totaling over 2.6 million dollars in the protective vaccination. 
That’s 292,844 doses or 146,422 dogs that will be protected against the 
potentially deadly disease of Canine Influenza. 

Train to Adopt Trainer Grants

The Train to Adopt program was designed to create shelters that are 
committed to the behavioral, emotional, and mental health of the dogs 
in their care, from time of intake through their journey to their forever 
home. Shelters are able to lower their dogs’ length of stay and decrease 
their chances for return by providing a good quality of life, training, and 
behavioral help to enhance their chances for adoption. In 2010, four 
shelters were awarded Train to Adopt grants, totaling $186,000.  Thanks 
to our partnerships with The Animal Rescue Site, Kong and Kuranda  
Dog Beds, thousands of dogs will have assistance with finding their 
forever homes.

Rescue U

Many shelters are in need of 
repair and support services 
for their animals, but do not 
have the operating budgets to 
implement all the necessary 
changes. By working with student 
volunteers and funding trips to 
rural animal shelters, the Petfinder.
com Foundation educates these 
shelters and the public to increase 
awareness of animal welfare. In 

2010 the Petfinder.com Foundation, in partnership with The Animal 
Rescue Site, implemented necessary changes to a shelter in North 
Carolina, creating a sustainable shelter by funding $45,000.

“I have been volunteering 

with CMACC for years 

and have recently seen 

a positive change in the 

atmosphere in our kennels. 

I have never seen and felt 

our dogs’ stress levels this 

low.  The dogs seem calmer 

and far less stressed. 

Honestly, the change was 

palpable when I entered 

the kennels today. I am 

certain that the change is 

due to the Train to Adopt 

program.”
Volunteer 
Charlotte Mecklenburg 
Animal Care & Control,
NC27

SPONSOR ME!



A Wealth of Resources
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MORE PETFINDER PERKS
Below is a sampling of the wide variety of additional benefits available 
to our members.

Data Syndication

When an adoption group signs up with us, they’re not just getting the 
power of Petfinder.com. Our listing database powers 275 popular 
Web sites, like AOL, Petco.com,  Oodle and  Ebay classifieds, Pedigree.
com, Iams.com, Catster, Dogster, Zootoo, Kijiji and TheShelterPetProject.
com, reaching even more millions of potential adopters every year.

Through the Petfinder API, anyone can use the Petfinder database to 
promote adoptable pets. With minimal technical knowledge, a budding 
developer can build Facebook widgets or iPhone applications or power 
a portion of any Web site with adoptable pets from Petfinder. 

Web Site Hosting and Services

Any animal welfare organization can have free hosting on the Petfinder.
com site, where they can add photos, event information, adoption 
forms, staff information and more – all at no charge.

Upgraded Administration System

For the first time in years, Petfinder made sweeping changes to the 
way pets are posted on the Web site.  Shelters and rescue groups can 
now assign multiple level of permissions to various users, provide actual 
locations of adoptable pets and see a snapshot of adoption activity on 
their own dashboard.  

The new Admin System allows shelters to upload adoptable pet videos 
directly to Petfinder or embed a video already added to YouTube.  
Shelters and rescues can also upload information about adoption 
events, fundraisers and other activities.

New Help Pages, including video tutorials, helped guide Petfinder 
members through the new system. 

Petfinder is committed to providing our members 
with the programs, tools, services and support  
they need to achieve their missions. That’s why so 
many of them tell us we’re an indispensable key  
to their success. “I have explored the new 

help section (both videos 

and text) and think you 

guys did a FANTASTIC job 

with it!  I also really like 

the new system and the 

extended features and 

information about the 

pets that it includes.”
Dessie Arnold
Whitley County Animal 
Shelter & Adoption  
Center, IN159



Looking Forward
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WHERE DO WE GO FROM HERE?
Petfinder and the Petfinder.com Foundation are continuing to 
develop innovative programs and services to help our members 
achieve their objectives. 

Our areas of focus for 2011 are increasing visibility for the “adoption 
first” message, continuing our focus on elevating the status of pets to 
that of family members, sharing best practices for a number of topics 
(for example, shelter operations and animal care) and technical and 
administrative enhancements to allow members to spend less time 
on routine clerical tasks and more time on high-impact activities that 
have a more direct effect on improving rates of adoption.

With so many successes in 2010,  
we’re fired up and ready to continue  
our winning ways. 

“The information we 

got has already made a 

difference in the way we 

do things and for us this is 

only the beginning.”

Dee Walford
Steri-Animal, QC10



FOR MEMBERS

Upgraded Administrative System

Improvements to the management system will allow enhanced data tracking of pets within Petfinder 
and improve member efficiency and reporting capabilities. 

Sharing Best Practices

In 2011, we will focus on “Best Practices” for shelters and rescue groups to help our members take 
their operations to the next level. By making adoption not only the ethically right choice, but also an 
excellent experience through high-quality customer support, members will be able to increase their 
community support, which translates into lifesaving support for pets..

Partnerships, PR and Marketing

Creating greater public awareness of the importance of choosing adoption first is always a top 
priority for Petfinder. Our team is constantly busy developing new themes and angles to increase 
our media coverage, creating a series of promotional sponsorship opportunities and expanding our 
presence in social media. 

FOR THE PUBLIC

New Features 

We believe that the more valuable information we can provide pet parents to help them deal with 
common issues, the more engaged they will be with Petfinder and the more likely they will be to 
return when they decide to add another new family member. 

In 2011, we’re adding comprehensive sections on a variety of 
topics to make us a one-stop answer shop, including 

• Redesigns of home page, Pet News, Happy Tails and library

• New Healthy Pet newsletter

• New section on Heartworm and Fleas and Ticks 
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“We could NOT do this work without 

Petfinder.com …Thanks for having faith 

in us. God luv ya all at Petfinder.com!”

Judy R. Haushahn
7 Bells Sanctuary, MO260



Petfinder continues to dramatically increase public 
awareness of  the availability of high-quality adoptable 
pets and enable shelters and rescue groups 
throughout North America to continue to increase 
adoptions.  We continue to focus on our goal of 
ending the euthanasia of adoptable pets. In addition, 
we strive to elevate the status of pets to that of 
family members.

Join us in 2011 as we celebrate  
our 15th birthday

www.petfinder.com


